Session 1. Video commmercials




Recap - News package

= Video news are, by definition, informative.
You are explaining what a news item is
about.

— Footage, texts and sound bites should all
contribute to informing, not promoting.

= Sample #1 - Hall 6 is renamed
= Sample #2 - Shek Kip Mei Park
= Sample #3 - Zero Food Waste




Video production

Message Design Preproduction Postproduction

—Storyboarc-the—
—actHor-ad-scernes-

= Get approval for
your storyboard

= Write a script

= Hold a production
meeting

= | ocate a set for
shooting

= Cast the talent

= | ocate props,
costumes, music

Get permits
before shooting
day

Double check all
equipment

The director
manages the
shoot

Follow the shot list
Design any visual
aides (logos, texts,

captions...)

Keep a log during
shooting day

Log your video

Edit a rough cut of
your production

Add audio (music,
voice over,
effects...)

Add video effects

Get approval for
your rough cut

Export final edit
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The AIDA Formula

e Awareness
A  Attract the attention of your viewer (text, audio, music, visuals).

e |Interest

* Provide information or prompts that make the product/service/business
I interesting to your audience.

e Desire

* Use language, visuals or actions that highlight the benefits or your
D product/service/business to persuade your audience.

e Action
A * Entice your audience to act now.



Example #1 - Wrangler




Example #2 - Naik Foundation



Example #3 - Geico



More commercials (watch at home)

= | earn by watching what others have done in
the past...

— DBS Hong Kong
— Metlife Hong Kong
— Rejoice China

— Lenovo China

— Johnnie Walker
— s FEEH T ER




= Scan the QR code below to access the quiz.
You have 10 minutes to complete it.

= Or go to: http://bit.ly/2euWR7n



Session 2. Group Project




To Do List

= Calendar

— Draft a calendar for your production.

— Prepare a timeline for shooting day.
= Script

— Write a script (if required).

— Make adjustments to the storyboard.

— Update shot list (all shots to be included).
= Division of labour

— Assign (at least) the following tasks: producer, art director,
director, cameraperson and video editor.

= Equipment
— Decide what equipment you will use.
— Reserve the equipment in advance.
— Check batteries on day of shooting



To Do List

= Talent
— Recruit your talent.
— Confirm their availability on shooting day.
— Provide them with a script and instructions.
= Props
— Buy/borrow all props before shooting day.
= | ocation
— Scout locations where you could shoot.
— Visit the sites before shooting day.
= Permits

— Ask for permission to shoot (if needed)
— Get



= Submit your individual assighnment #2B.
Deadline is 12pm (noon - F74) on Tuesday,
November 8, 2016.

— No narration for this video.

— Use on screen text in an informative way.
— [t is a news video, innovative & be conservative.

= We will talk about lighting in class and you
will have time to work in your group project.



